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Q 1. Advertisement is a sub-element of 2.00 Marks(Easy)

Promotion ProductPricingA) B) C)

AdvertisingD)

Q 2. Brand switching is one of the objectives of 2.00 Marks(Easy)

Marketing AdvertisingManagementA) B) C)

PublicityD)

Q 3. Do you believe that advertising can bring about socio-economic change? 2.00 Marks(Easy)

Only if media have their footprints 

and audience are willing and able 

to buy the content

Only if a country or society is 

effluent

CertainlyA) B) C)

Certainly notD)

Q 4. In which state in India, the Article 370 is reboked? 2.00 Marks(Easy)

Haryana Uttar PradeshPunjabA) B) C)

Jammu & KashmirD)

Q 5. Public Service Advertising (PSA) is also known as 2.00 Marks(Easy)

Social Service Advertising Both 1 & 2Development AdvertisingA) B) C)

NoneD)
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Q 6. Swatch Bharat Compaign is which type of advertising? 2.00 Marks(Easy)

Institutional ProbonoPoliticalA) B) C)

TradeD)

Q 7. The best advertisement is 2.00 Marks(Easy)

television advertisement word of mouth3d printA) B) C)

A satisfying customenrD)

Q 8. The client of an advertising agency is called 2.00 Marks(Easy)

Major CorporateCustomerA) B) C)

AccountD)

Q 9. The fastest growing medium of advertising is 2.00 Marks(Easy)

Mobile InternetTVA) B) C)

OutdoorD)

Q 10 the Kapil Shharma Show comes on which channel 2.00 Marks(Easy)

Sony TV Star PlusColoursA) B) C)

ETVD)

Q 11 the objective of media and advertising is to change people's perception 2.00 Marks(Easy)

no Cant's sayyesA) B) C)

depends on individualD)
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Q 12 Under the barter scheme 2.00 Marks(Easy)

Firms buy products from the 

market and supply products to the 

same market

Cost discounting is the key issueFirms can offer products and 

services to advertising firms if the 

latter offer cheap advertising 

services

A) B) C)

Price reduction is suitableD)

Q 13 What does Media planning Calculate? 2.00 Marks(Easy)

Money & time Time & Client’s resourcesCost and profitA) B) C)

Time and spaceD)

Q 14 What is advertising? 2.00 Marks(Easy)

Paid form of non-personal 

presentation and promotion of 

ideas, goods or services by an 

identified sponsor

Any advertisement which comes on 

TV is advertisement

Paid form of non-personal 

presentation and promotion of 

ideas, goods or services by an 

identified sponsor

A) B) C)

Whatever we like, is an 

advertisement

D)

Q 15 What is Surrogate advertising? 2.00 Marks(Easy)

Advertising Indirectly BothAdvertising directlyA) B) C)

NoneD)

Q 16 What is TAM in advertising 2.00 Marks(Easy)

total demand for a product or 

service that is calculated in annual 

revenue.

total demand for a product or service 

that is calculated on companies 

balance sheet

total demand for a product or 

service that is calculated in half 

yearly revenue.

A) B) C)

Cant sayD)
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Q 17 What is the name of advertising agency for Cadbury 2.00 Marks(Easy)

Oglivy & Mather Mc Cann EricksonJWT Hindustan Thompson 

Associates

A) B) C)

Trikaya GreyD)

Q 18 What refers to incremental brand 2.00 Marks(Easy)

Brand loyalty Brand EquityBrand imageA) B) C)

Brand personalityD)

Q 19 Which celebrity endorse the brand of Mama Earh? 2.00 Marks(Easy)

Aishwarya Rai Shilpa ShettyKajolA) B) C)

Anushka SharmaD)

Q 20 Which company was the title sponsor for IPL 2023 2.00 Marks(Easy)

Tata AdaniRelianceA) B) C)

KirloskarD)

Q 21 Which is not the function of advertising 2.00 Marks(Easy)

brand image building pursuasioninformationA) B) C)

pricingD)

Q 22 Which one of the following is not a media vehicle? 2.00 Marks(Easy)

TV Conference HallLeafletA) B) C)

InternetD)

Q 23 Which one of the following is not a media-related term. 2.00 Marks(Easy)

Depth FrequencyReachA) B) C)

FootprintD)
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Q 24 Who is responsible for the overall output, viz production, quality, manufacturing, 

etc. of an advertisement?

2.00 Marks(Easy)

Artist CameramanCopywriterA) B) C)

Creative DirectorD)

Q 25 Who is the governor of Maharshtra? 2.00 Marks(Easy)

Shri Ramesh Bias Shri Narendra ModiShri KoshiyariA) B) C)

Shri Eknath ShindeD)
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Q 1. _______________ is the number of people or households who are exposed to a 

medium.

2.00 Marks(Easy)

Market AudienceTargetA) B) C)

None the aboveD)

Q 2. _________ allows the prospect to respond directly to the advertiser rather than 

going through a retailer or other middlemen.

2.00 Marks(Easy)

Indirect advertising Mixed response advertisingInstant advertisingA) B) C)

Direct advertisingD)

Q 3. ___________ is an elaborate booklet, usually bound with a special cover. 2.00 Marks(Easy)

Brochure E-BookPamphlet.D. HoardingA) B) C)

LeafletD)

Q 4. ______________ became the first full service advertising agency. 2.00 Marks(Easy)

Ogilvy & Mather N.W.Ayer & SonFCB Ulka Advertising LtdA) B) C)

William TaylorD)

Q 5. Advertising is affected by ________ forces 2.00 Marks(Easy)

Economic TechnologicalSocialA) B) C)

All the aboveD)
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Q 6. An _______ is when a few firms dominate a market 2.00 Marks(Easy)

outfit airlinesOwnershipA) B) C)

oligopolyD)

Q 7. ASCI means________________________________________________. 2.00 Marks(Easy)

Audit Standards Council of India Advertising Standards Council of 

India

Advertising Standards Circulation 

of India

A) B) C)

Audience Standards Council of 

India

D)

Q 8. FCC abbreviation __________ 2.00 Marks(Easy)

Fascism Communal Commission Face Control CauseFederal Communications 

Commission

A) B) C)

Federal Commission ControlD)

Q 9. KL Rahul is a brand ambassadors for which brand? 2.00 Marks(Easy)

Realme NikeBoAt SpeakersA) B) C)

VivoD)

Q 10 Mass marketing is otherwise known as 2.00 Marks(Easy)

Undifferentiated marketing Customised MarketingDifferentiated MarketingA) B) C)

Concentrated MarketingD)

Q 11 Sponsorship belongs to the promotional tool to _________________. 2.00 Marks(Easy)

Marketing Business marketingMarketing managementA) B) C)

AdvertisingD)

Q 12 The _______________ is the foundation of any advertising or marketing campaign 2.00 Marks(Easy)

Media planning Creative briefTarget segmentationA) B) C)

ResearchD)
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Q 13 The Britannia company was acquired by __________ 2.00 Marks(Easy)

Nestle ParleWadia GroupA) B) C)

BalajiD)

Q 14 The first Bollywood film to go plastic-free is 2.00 Marks(Easy)

War Dream GirlCoolie no. 1A) B) C)

Mission MangalD)

Q 15 The first major newspaper in India The Bengal Gazette was started in ________. 2.00 Marks(Easy)

1957 20011780A) B) C)

1980D)

Q 16 This is a hierarchy of effects or sequential model used to explain how advertising 

works:

2.00 Marks(Easy)

PESTLE SWOTAIDAA) B) C)

ADDD)

Q 17 what is advertising? 2.00 Marks(Easy)

Paid Information Sales PromotionPublicityA) B) C)

All the aboveD)

Q 18 What is the name of the cricket team that emerged victorious in the inaugural 

Women’s Premier League cricket tournament?

2.00 Marks(Easy)

Chennai Super Kings Royal Challengers BangaloreMumbai IndiansA) B) C)

Delhi CapitalsD)

Q 19 Where did PM Modi inaugurate the diamond jubilee Celebrations of the Central 

Bureau of investigation (CBI) on 3 April 2023?

2.00 Marks(Easy)

New Delhi KolkataMumbaiA) B) C)

None of the aboveD)
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Q 20 Which football club clinched the I-League title in 2022? 2.00 Marks(Easy)

Rajasthan FC Gokulam Kerala FCRound glass PunjabA) B) C)

Mohammedan SportingD)

Q 21 which of the following National Parks has got a fernarium in April 2023 with 52 

varities of ferns planted in it ?

2.00 Marks(Easy)

Kaziranga National Park Eravikulam National ParkBandhavagarh National ParkA) B) C)

None of the aboveD)

Q 22 Which of the following song has won the 'Best Original Song' award at Oscar 2023? 2.00 Marks(Easy)

Neendran Ni Aandiyaan Yara Teri Meri YaariNaccho NacchoA) B) C)

Naatu NaatuD)

Q 23 Which social network is considered the most popular for social media marketing? 2.00 Marks(Easy)

Whatsapp TwitterInstagramA) B) C)

FacebookD)

Q 24 Who is brand ambassadors of Puma India? 2.00 Marks(Easy)

Anushka Sharma Virat KholiKatrina KaifA) B) C)

Ritika SajdehD)

Q 25 Who is CEO of google now? 2.00 Marks(Easy)

Sunder Pichai Tim CookLarry PageA) B) C)

Sunder PichaiD)
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Q 1. Sponsorship belongs to the promotional tool to _________________. 2.00 Marks(Easy)

Marketing Marketing managementBusiness marketingA) B) C)

AdvertisingD)

Q 2. Which media has the highest value of reach in the Indian context? 2.00 Marks(Easy)

Newspaper RadioTVA) B) C)

MagazinesD)

Q 3. ________ is a combination of marketing functions, including advertising, used to 

sell a product.

2.00 Marks(Easy)

Marketing mix Public relationsSales promotionA) B) C)

New advertisingD)

Q 4. ___________ is an elaborate booklet, usually bound with a special cover. 2.00 Marks(Easy)

Brochure PamphletLeafletA) B) C)

HoardingD)

Q 5. ____________ is about bringing your product/service to the notice of your target 

market, and reminding them or persuading customers to purchase that 

product/service.

2.00 Marks(Easy)

Promotion BudgetProductionA) B) C)

ImageD)
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Q 6. _____________ is commercially significant news regarding a product/service, 

which appears in the commercial media at no cost to the business. It is not 

considered to be advertising

2.00 Marks(Easy)

Public relations Advertising toolsPublicityA) B) C)

PromotionD)

Q 7. A newspaper is ___ cost but ___ valid media 2.00 Marks(Easy)

Current, never Low, PresentlyHigh FrequentlyA) B) C)

Log, HighlyD)

Q 8. Advertising by a local merchant who sells directly to the customer is ________ 2.00 Marks(Easy)

national advertising retail advertisingend product advertisingA) B) C)

direct response advertisingD)

Q 9. Any device or word that identifies the origin of the product,the manufacturer details 

etc is known as

2.00 Marks(Easy)

brand name trademarktrade nameA) B) C)

identityD)

Q 10 Dividing the market based on age, income, educational qualification,is known as 2.00 Marks(Easy)

census target audienceprofileA) B) C)

demographyD)

Q 11 Expand P-O-P. 2.00 Marks(Easy)

Place of purchase Point of PurchasePrice of purchaseA) B) C)

Product of purchaseD)

Q 12 Mass marketing is otherwise known as 2.00 Marks(Easy)

Differentiated Marketing concentrated marketingUndifferentiated marketingA) B) C)

customised marketingD)
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Q 13 Media planning is the process of determining how to use. 2.00 Marks(Easy)

Time and space Money & timeCost and profitA) B) C)

Time & Client’s resourcesD)

Q 14 Select an appropriate definition of ‘Want 2.00 Marks(Easy)

Needs to be backed by buying 

power

Needs to be directed to the productMore consumer NeedsA) B) C)

Basic human requirementsD)

Q 15 Sponsorship belongs to the promotional tool to _________________. 2.00 Marks(Easy)

Marketing Marketing managementBusiness marketingA) B) C)

AdvertisingD)

Q 16 Television advertising that include a telephone numeral for ordering is an example 

of__________.

2.00 Marks(Easy)

Telemarketing Straight mailDirect-response advertisingA) B) C)

TeleconferenceD)

Q 17 The fundamental objective of media with reference to advertising is to deliver the 

right message to the right ___ at the right time

2.00 Marks(Easy)

Person PlaceClientA) B) C)

MediumD)

Q 18 The key to the success of the typical advertising plan is that it contributes to 

___________.

2.00 Marks(Easy)

flexibility complexityprofitabilityA) B) C)

interoperabilityD)
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Q 19 The segmenting of mass-media audiences into smaller groups because of the 

diversity of media outlets is ___________

2.00 Marks(Easy)

audience Segmentation consolidationmedia segmentationA) B) C)

creditD)

Q 20 The term marketing refers to _______ 2.00 Marks(Easy)

A new product needs ideas, 

Developments, concepts and 

improvements.

Sales Planning, Strategy and 

Implementation

Advertising, Sales Promotion, 

Publicity and Public Relational 

activities

A) B) C)

A philosophy that stresses 

customer value and satisfaction.

D)

Q 21 What does this statement show “Trade of value between two parties”? 2.00 Marks(Easy)

Transaction ExchangeCompetitionA) B) C)

NeedD)

Q 22 What is a unique selling proposition (USP)? 2.00 Marks(Easy)

A tagline used in advertising A promotional offer to entice 

customers

A statement that describes the 

unique features and benefits of a 

product or service

A) B) C)

A list of competitors in a 

particular market

D)

Q 23 What Is Advertising ? 2.00 Marks(Easy)

sales promotion paid informationpublicityA) B) C)

all the aboveD)

Q 24 What is AIDA? 2.00 Marks(Easy)

Advertisement, Interest, Desire, 

Attention

Advertisement, Interest, Desire, 

Attention

Advertisement, Interest, Demand, 

Acquire

A) B) C)

Attention, Interest, Desire, ActionD)
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Q 25 Who among the following is responsible to keep updates with media trends, obtain 

media costs, discover market trends and understand the motivations of consumers?

2.00 Marks(Easy)

Media Planner Media BuyerClient Service executiveA) B) C)

Advertising AgencyD)
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